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Business Plan

1. EXECUTIVE OVERVIEW

1.1. Company Background

Company Indigo Soft N.V. specializes in gaming holding a sub-license number 365/JAZ Sub-License

GLH-OCCHKTW0702272021. The Company is responsible for the further development of the gaming
business in Asia and LATAM region, taking into account local legislations restrictions.

Beneficiary and UBO

Ludmila Buduluta

Ludmila is a strong expert in the gambling industry, as since 2021 she has been building and strengthening
the licensed company INDIGO SOFT N.V., which has successfully established itself in the market and
shows progressive results from year to year. Ludmila's previous extensive experience confirms her
undeniable skills in the field of marketing, management and structuring.

Director and CEO

Ludmila Buduluta

Ludmila's previous extensive experience confirms her undeniable skills in the field of marketing,
management and structuring, which took her the opportunity to create a company's structure and system to
raise the company to the worldwide heights on a gambling market.

1.2. Current Operational Status

The company is currently being incorporated and maintaining a sub-license number
GLH-OCCHKTW0702272021 issued by Gaming Services Provider N.V. holder of Master License
#365/JAZ as of 18th day of January 2024 with its URL: https://www.cashalot.bet https://www.fizz888.com.

1.3. Objectives and Expansion Plans

The company intends to create a global presence applying for the Curacao license with the renewed
regulation policies and rules.
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Most of currently existing online casinos are hardly transparent, leaving little space for mutual trust.

Mission of company is to build the world of fair games, where players will be able to enjoy the fair and
transparent game results. By combining the advantage of the most modern technologies and the experience
of our IT-team, we will be able to seize the market share from classic casinos by turning their disadvantages
into our possibilities.

2. COMPANY STRUCTURE

2.1. Company Structure
INDIGO SOFT N.V.

2.2. Shareholding Structure

The company structure is simple and absolutely transparent. The company is owned by 1 shareholder,
Ludmila Buduluta, in accordance with the Organogram provided above.

2.3. Brands Overview

Brand Overview: cashalot.bet
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1. Website Content

a. Homepage

Objective: Provide a welcoming introduction and easy navigation.

Features:

Banner: Highlight current promotions, new games, and bonuses.

Navigation Menu: Links to major sections such as Sports Betting, Casino, Live Casino, Promotions, and
Support.

Featured Games: Showcase popular and new games with quick access links.

Login/Register: Prominent buttons for user account access.

b. Sports Betting Section

Objective: Offer a comprehensive platform for sports betting enthusiasts.

Features:

Sports Categories: Wide range of sports including football, basketball, tennis, cricket, and more.

Live Betting: Real-time betting options with dynamic odds.

Upcoming Events: List of upcoming matches and events for betting.

Betting Slips: Easy-to-use interface for placing single and multiple bets.

c. Casino Section

Objective: Provide a diverse selection of online casino games.

Features:

Game Categories: Slots, Table Games, Jackpots, Video Poker.

Popular Games: Featured list of the most played casino games.

New Releases: Highlight recently added games.

Game Providers: Information about game developers.

d. Live Casino Section

Objective: Offer an immersive live gaming experience.

Features:

Live Dealer Games: Roulette, Blackjack, Baccarat, Poker.

Real-Time Streaming: High-definition live streaming of games.

Chat Feature: Interaction with live dealers and other players.

Betting Limits: Information on minimum and maximum bets.

e. Promotions Section

Objective: Attract and retain customers with various offers.

Features:

Welcome Bonus: Details on sign-up bonuses and first deposit offers.

Ongoing Promotions: Regular promotions such as reload bonuses, cashback, and free spins.
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VIP Program: Information about loyalty rewards and exclusive offers for high rollers.

f. Support Section

Objective: Provide customer support and assistance.

Features:

FAQ: Comprehensive list of frequently asked questions.

Contact Options: Live chat, email support, and phone numbers.

Help Articles: Guides on account management, deposits, withdrawals, and responsible gaming.

2. Games on the Website

a. Slots

Description: A variety of slot games ranging from classic 3-reel to modern 5-reel video slots.

Popular Titles:

Starburst: Vibrant graphics and simple gameplay.

Gonzo’s Quest: Adventure-themed slot with cascading reels.

Book of Dead: Ancient Egyptian-themed game with high volatility.

b. Table Games

Description: Traditional casino games with multiple variants.

Popular Titles:

Blackjack: Multiple versions including Classic, European, and Multi-hand.

Roulette: Variants like American, European, and French Roulette.

Baccarat: Classic card game with various betting options.

c. Jackpot Games

Description: Slots with progressive jackpots offering massive payouts.

Popular Titles:

Mega Moolah: Known for its record-breaking jackpots.

Divine Fortune: Ancient Greece-themed slot with progressive jackpot.

d. Video Poker

Description: Combination of slots and poker with multiple game variations.

Popular Titles:

Jacks or Better: Classic video poker with high RTP.

Deuces Wild: Wild card variant offering big wins.

e. Live Dealer Games

Description: Real-time games hosted by live dealers, streamed in high definition.

Popular Titles:

Live Roulette: Real-time roulette with live dealer interaction.

Live Blackjack: Multiple tables with varying betting limits.
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Live Baccarat: High-quality streaming with professional dealers.

Live Poker: Popular poker variants with live dealers.

3. Platform and Technology

a. Platform

Description: Robust and scalable platform ensuring smooth and secure gaming experience.

Features:

User Interface: Intuitive and user-friendly design for easy navigation.

Mobile Compatibility: Fully responsive design supporting both desktop and mobile devices.

Multi-language Support: Catering to a global audience with various language options.

Payment Options: Multiple secure payment methods including credit/debit cards, e-wallets, and
cryptocurrencies.

b. Technology

Back-End: Built on a scalable and secure framework.

Server Infrastructure: High-performance servers ensuring minimal downtime and fast load times.

Database Management: Efficient database systems handling large volumes of transactions and user data.

Security Measures: Advanced security protocols including SSL encryption, firewall protection, and regular
security audits.

Front-End: Modern web technologies for a seamless user experience.

HTML5 and CSS3: Ensuring compatibility across devices and browsers.

JavaScript Frameworks: Enhancing interactivity and dynamic content loading.

Content Delivery Network (CDN): Reducing latency and improving content delivery speed globally.

c. Game Integration

Description: Seamless integration of games from multiple leading providers.

Features:

API Integration: Efficient API solutions for integrating games and payment systems.

Third-Party Providers: Partnerships with top game developers like NetEnt, Microgaming, and Evolution
Gaming. Regular Updates: Continuous addition of new games and features.

Brand Overview: fizz888.com

1. Website Content

a. Homepage

Objective: Provide an engaging introduction and easy navigation.

Features:

Banner: Highlight current promotions, new games, and special offers.
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Navigation Menu: Links to major sections such as Casino, Live Casino, Sports Betting, Promotions, and
Support.

Featured Games: Showcase popular and new games with quick access links.

Login/Register: Prominent buttons for user account access.

b. Casino Section

Objective: Offer a diverse selection of online casino games.

Features:

Game Categories: Slots, Table Games, Jackpots, Video Poker.

Popular Games: Featured list of the most played casino games.

New Releases: Highlight recently added games.

Game Providers: Information about game developers.

c. Live Casino Section

Objective: Provide an immersive live gaming experience.

Features:

Live Dealer Games: Roulette, Blackjack, Baccarat, Poker.

Real-Time Streaming: High-definition live streaming of games.

Chat Feature: Interaction with live dealers and other players.

Betting Limits: Information on minimum and maximum bets.

d. Sports Betting Section

Objective: Cater to sports betting enthusiasts with a comprehensive platform.

Features:

Sports Categories: Wide range of sports including football, basketball, tennis, cricket, and more.

Live Betting: Real-time betting options with dynamic odds.

Upcoming Events: List of upcoming matches and events for betting.

Betting Slips: Easy-to-use interface for placing single and multiple bets.

e. Promotions Section

Objective: Attract and retain customers with various offers.

Features:

Welcome Bonus: Details on sign-up bonuses and first deposit offers.

Ongoing Promotions: Regular promotions such as reload bonuses, cashback, and free spins.

VIP Program: Information about loyalty rewards and exclusive offers for high rollers.

f. Support Section

Objective: Provide customer support and assistance.

Features:

FAQ: Comprehensive list of frequently asked questions.
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Contact Options: Live chat, email support, and phone numbers.

Help Articles: Guides on account management, deposits, withdrawals, and responsible gaming.

2. Games on the Website

a. Slots

Description: A variety of slot games ranging from classic 3-reel to modern 5-reel video slots.

Popular Titles:

Starburst: Vibrant graphics and simple gameplay.

Gonzo’s Quest: Adventure-themed slot with cascading reels.

Book of Dead: Ancient Egyptian-themed game with high volatility.

b. Table Games

Description: Traditional casino games with multiple variants.

Popular Titles:

Blackjack: Multiple versions including Classic, European, and Multi-hand.

Roulette: Variants like American, European, and French Roulette.

Baccarat: Classic card game with various betting options.

c. Jackpot Games

Description: Slots with progressive jackpots offering massive payouts.

Popular Titles:

Mega Moolah: Known for its record-breaking jackpots.

Divine Fortune: Ancient Greece-themed slot with progressive jackpot.

d. Video Poker

Description: Combination of slots and poker with multiple game variations.

Popular Titles:

Jacks or Better: Classic video poker with high RTP.

Deuces Wild: Wild card variant offering big wins.

e. Live Dealer Games

Description: Real-time games hosted by live dealers, streamed in high definition.

Popular Titles:

Live Roulette: Real-time roulette with live dealer interaction.

Live Blackjack: Multiple tables with varying betting limits.

Live Baccarat: High-quality streaming with professional dealers.

Live Poker: Popular poker variants with live dealers.

3. Platform and Technology

a. Platform

Description: Robust and scalable platform ensuring smooth and secure gaming experience.
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Features:

User Interface: Intuitive and user-friendly design for easy navigation.

Mobile Compatibility: Fully responsive design supporting both desktop and mobile devices.

Multi-language Support: Catering to a global audience with various language options.

Payment Options: Multiple secure payment methods including credit/debit cards, e-wallets, and
cryptocurrencies.

b. Technology

Back-End: Built on a scalable and secure framework.

Server Infrastructure: High-performance servers ensuring minimal downtime and fast load times.

Database Management: Efficient database systems handling large volumes of transactions and user data.

Security Measures: Advanced security protocols including SSL encryption, firewall protection, and regular
security audits.

Front-End: Modern web technologies for a seamless user experience.

HTML5 and CSS3: Ensuring compatibility across devices and browsers.

JavaScript Frameworks: Enhancing interactivity and dynamic content loading.

Content Delivery Network (CDN): Reducing latency and improving content delivery speed globally.

c. Game Integration

Description: Seamless integration of games from multiple leading providers.

Features:

API Integration: Efficient API solutions for integrating games and payment systems.

Third-Party Providers: Partnerships with top game developers like NetEnt, Microgaming, and Evolution
Gaming.

Regular Updates: Continuous addition of new games and features.

3. MARKETING PLAN

1. Search Engine Optimization (SEO)

a. Keyword Research

Objective: Identify high-volume, low-competition keywords related to online betting.

Tools: Use tools like Ahrefs, SEMrush, and Google Keyword Planner.

Strategy: Focus on long-tail keywords like “best online betting sites,” “how to bet online,” and “safe online
betting.”

Implementation:

Optimize on-page elements (titles, meta descriptions, headers).

Create high-quality, keyword-rich content (blogs, guides, betting tips).
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Ensure mobile-friendly design and fast page load times.

Build a strong backlink profile through guest posts, partnerships, and outreach.

b. Content Marketing

Objective: Establish authority and attract organic traffic.

Strategy:

Publish regular blog posts about betting tips, sports analysis, and industry news.

Create comprehensive guides on betting strategies.

Develop engaging content like infographics and videos.

Implementation:

Schedule weekly blog posts.

Promote content through social media and email newsletters.

2. Pay-Per-Click (PPC) Advertising

a. Google Ads

Objective: Drive targeted traffic to the website.

Strategy:

Create search ads targeting relevant keywords.

Use display ads to retarget visitors.

Implementation:

Set up and manage campaigns, optimizing for high CTR and low CPC.

Utilize ad extensions (sitelinks, callouts, structured snippets).

b. Social Media Ads

Objective: Increase brand awareness and user engagement.

Platforms: Facebook, Instagram, Twitter.

Strategy:

Create visually appealing ads with compelling CTAs.

Target specific demographics and interests.

Implementation:

Run A/B tests to determine the best performing ads.

Monitor and adjust campaigns based on performance metrics.

3. Affiliate Marketing

a. Program Setup

Objective: Leverage third-party websites and influencers to drive traffic and conversions.

Strategy:
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Offer competitive commissions and incentives.

Provide affiliates with marketing materials (banners, links, content).

Implementation:

Partner with affiliate networks.

Track performance and provide regular payouts.

4. Influencer Marketing

a. Identification and Outreach

Objective: Build brand credibility and reach new audiences.

Strategy:

Identify influencers in the sports and betting niche.

Collaborate on sponsored posts, reviews, and giveaways.

Implementation:

Negotiate terms and provide clear guidelines.

Track campaign performance and engagement.

5. Email Marketing

a. List Building

Objective: Retain customers and encourage repeat visits.

Strategy:

Collect email addresses through website forms, promotions, and contests.

Implementation:

Segment the email list based on user behavior and preferences.

Send personalized emails with promotions, tips, and updates.

6. Social Media Marketing

a. Content Strategy

Objective: Engage with the audience and build a community.

Platforms: Facebook, Twitter, Instagram, YouTube.

Strategy:

Post regular updates, news, and betting tips.

Use interactive content like polls, quizzes, and live streams.

Implementation:

Develop a content calendar.

Monitor engagement and respond to comments and messages.
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7. Community Building and Engagement

a. Forums and Online Communities

Objective: Foster a loyal user base.

Strategy:

Participate in forums and discussion boards.

Create a branded community space for users to interact.

Implementation:

Engage with users by answering questions and providing value.

Encourage user-generated content and testimonials.

4. SWOT ASSESSMENT

SWOT Assessment

4.1. Strengths

● Optimized team cost

● An opportunity to scale without team extension

● Nowadays mechanics: gamification / design first / mobile

4.2. Weaknesses

Many competitors are constantly expanding their games offering thus pushing competitors to limited
opportunities. Owning branded games makes revenue sharing more expensive then randomly developed slot
machines.

4.3. Opportunities

Curacao is unquestionably a hub of the iGaming industry. Possession of an renewed regulation of the
Curacao license enables the company to dedicate its marketing and industry knowhow to core countries.
The brands of our games also give players trust in our games.

4.4. Threats

The industry is constantly facing new threats especially from a technology point of view. Cyber threats are
growing by the company and the company is constantly investing in technical security in order to stay afloat
with today's technical threats.
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5. RISK MANAGEMENT

The Company shall adopt a risk avoidance approach and therefore shall have policies in place to assess and
budget its risks.

For the purposes of this point risk management is defined as a logical and systematic process of
identifying, analysing, assessing, treating, and monitoring risks associated with any activity, function, or
process that will enable organisations to minimise losses and maximise opportunities.

Risk treatment is the selection and implementation of management options for dealing with identified risk.

Industry procedures refer to all workplace requirements in operation in casinos and other gambling
objects. These may include, but are not limited to, relevant statutory and regulatory requirements, Minimum
Operating Standards, Licence Conditions, and procedures described in training courses for the conduct of
games. Industry procedures may also include procedures specific to an enterprise involved in the gaming
industry. These additional enterprise procedures may include, without limitation, quality assurance,
documentation, security, communications, health and safety, and personal behaviour.

Risk management steps and performance criteria

1 Identify and assess risk factors associated with operations of the gambling object.

Range risk factors include – physical risks, financial risks, negative social impact;

Context must include but is not limited to – the Company’s current and prospective operations and plans,
and the financial and physical environment in which it is operating or will operate.

1.1. Risk management policy formation is consistent with the Company’s goals and objectives and the
strategies in place to achieve them.

1.2 Analysis identifies potential risk or hazard exposures including possible sources of risk, areas of
impact, and feasible scenarios.

Range examples of sources of risk may include but are not limited to – legal and regulatory relations,
market events, economic events, natural perils, community response, environmental events, political
circumstances, human behaviour, technology processes, technical stoppages; examples of areas of impact
may include but are not limited to – social, asset and resource base, cost, people, community, environment,
contractual risks, property damage, security, health, liability (public, product, professional), loss of goodwill
and reputation; evidence is required for three different sources of risk and their areas of impact.

1.3 Information sources and techniques are used to rank the level of identified risks by their likelihood
and consequences.

● Range likelihood includes – the probability and frequency of occurrence;

● consequences includes – loss of money, time, labour, trouble, reputation, intangibles;

● examples of techniques may include but are not limited to – structured interviews, questionnaires,
computer modelling, fault trees, sensitivity analysis;

● evidence is required of practical application of two different techniques.
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1.4. Risk levels are assessed as acceptable or unacceptable and are balanced against beneficial
opportunities afforded by taking the risk, in accordance with industry procedures.

1.5 Assessed risks are recommended in accordance with risk management priorities for acceptance,
avoidance, treatment, or transfer.

2. Establish and monitor financial loss control policies and procedures associated with operation of
gambling object.

Range financial loss control includes – policies, procedures, and standards of protection to avoid, minimize,
or treat identified risks of loss of financial resources and assets.

2.1 Risk treatment strategies and systems reduce the likelihood of and opportunities for financial loss
through persons or events, and minimize any adverse impact.

● Range examples of opportunities for financial loss through persons may include but are not limited
to – cheating, theft, fraud, misappropriation of funds, cash arrangements, cash handling and transfers,
gaming chip handling and transfers, computer fraud, credit risks, gaming contractual risks;

● examples of opportunities for financial loss through events may include but are not limited to –
product and/or market failure, balance of hold win and drop, exposure to bad debts, adverse
economic events;

● examples of risk treatment strategies and systems may include but are not limited to – financial
controls, internal and external audits, surveillance and security systems, fraud control planning,
cheating control, credit control, investment and portfolio planning;

● evidence of two different opportunities for financial loss, one through persons and one through
events, with recommended strategies, is required.

2.2 Strategies to transfer responsibility or burden of financial loss to another party through insurance,
contract, or other means are justified by the balance of benefits to costs.

● Range examples of risk transfer or financing may include but are not limited to – contractual
indemnity against loss, insurance against specified risks, self-insurance plans, contingent lines of
credit;

● evidence with justification for selection of two different risk transfer strategies.

2.3 Risk treatment plans developed in consultation with persons involved and with external specialists
provide optimal protection against financial risks to the Company.

Range external specialists may include but are not limited to – Danish Gambling Authority, Sweden
Gambling Authority, Ministry for Home Affairs and National Security.

2.4. Monitoring of financial risk treatment plans and systems, allocated to those best able to control
specific risks, ensures continuing effectiveness

3. Establish and monitor physical loss control policies and procedures associated with the operation of a
gambling object.

Range physical loss control includes – policies, procedures, and standards of protection to avoid, minimize,
or treat identified risks of loss of physical resources and assets (property, buildings, plant, equipment, raw
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materials and finished goods).

3.1.Risk treatment strategies and systems reduce the likelihood of and opportunities for physical loss
through persons or events, and minimize any adverse impact.

Range examples of opportunities for physical loss through persons may include but are not limited to –
burglary, theft of property or information, malicious damage, sabotage, arson;

examples of opportunities for physical loss through events may include but are not limited to – fire, flood,
earthquake, accidental explosion, contamination, vermin, pollution, equipment breakdown;

examples of risk treatment strategies and systems may include but are not limited to – contingency planning,
surveillance and security systems, inspection and regulatory controls, quality assurance, preventative
maintenance, engineering and structural barriers, physical protection systems, disaster recovery plans,
incident reporting systems;

evidence of two different opportunities for physical loss, one through persons and one through events, with
recommended treatment strategies is required.

Strategies to transfer the financial responsibility or burden of physical loss to another party through
insurance, contract, or other means are justified by the balance of benefits to costs.

Range examples of risk transfer or financing may include but are not limited to – contractual indemnity
against loss or damage, insurance against specified risks, self- insurance plans;

evidence with justification for selection of one risk transfer strategy to treat one selected opportunity for
physical loss is required.

3.2 Risk treatment plans developed in consultation with persons involved and with external specialists
provide optimal protection against physical risks to the Company.

Range external specialists may include but are not limited to – Gambling Commission, Department of
Internal Affairs.

3.3 Monitoring of physical risk treatment plans and systems is allocated to those best able to control
specific risks in order to ensure effectiveness

4. Establish and monitor social impact control policies and procedures associated with the operation of a
gambling object.

Range social impact includes – policies, procedures, and standards of protection to avoid, minimize, or treat
identified risks of negative social impact.

4.1 Risk treatment strategies and systems reduce the likelihood of and opportunities for negative social
impact through persons or events, and minimize any adverse impact.
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Range charitable trusts, host responsibilities, problem gambling programmes, self-barring programmes,
sponsorship.

4.2 Strategies to transfer responsibility or burden of negative social impact to another party through
insurance, contract, or other means are justified by the balance of benefits to costs.

Range examples of risk transfer or financing may include but are not limited to – contractual indemnity
against loss, insurance against specified risks, self- insurance plans;

evidence with justification for selection of two different risk transfer strategies.

4.3 Risk treatment plans developed in consultation with persons involved and with external specialists
provide optimal protection against negative social impacts to the Company.

Range external specialists may include but are not limited to – psychologists, counsellors, treatment
agencies.

4.4 Monitoring of social impact control plans and systems is allocated to those best able to control
specific risks in order to ensure continuing effectiveness in accordance with industry procedures.

5. SUPPLIERS AND PARTNERS

Our team took part in several conferences and exhibitions where they managed to conclude agreements with
several leading gaming platform providers, such as: Evolution, Endorphina, Microgaming, Tom Horn Gaming
etc. Below is the brief description of our main B2C partners with key metrics outlined essential for our business
development strategy.

5.1. Gaming Software Providers

Microgaming
Microgaming is a privately held gambling
software company based in the Isle of Man.
Apricot, formerly known as Microgaming, has
been delivering market-leading, responsible,
robust, and adaptable casino platforms and
sportsbook products for over three decades. With
a wealth of gaming industry experience under our
belt, Apricot holds a variety of public and private
assets, ensuring we remain at the forefront of the
interactive gambling and gaming space.
Respected by regulators and trusted by the online
gaming industry the world over, our platform,
known globally as the Microgaming Platform,
empowers the biggest online gaming brands to
deliver games and sports betting seamlessly and
responsibly to players worldwide.
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Endorphina
A Czech company was founded in 2012, and in a
short time, it gained a reputation as a progressive
and reliable provider. Casino software from
Endorphina comes with international certificates
that bring the company to the top of the
leaderboard in the gambling market. Endorphina
specialists focus not only on the quantity, but also
on the quality, and are constantly introducing new
solutions and improving their products.

Tom Horn Gaming
Tom Horn Gaming is a casino software supplier
with more than 10 years of experience of
providing real money gambling solutions across
international markets. Tom Horn Gaming is one
of the fastest growing igaming software solutions
suppliers. Uniqueness and diversity of demands
are the power behind Tom Horn Gaming’s
dedication to provide distinct solutions that
accelerate business growth of their partners.
Technical excellence, in-depth knowledge of
player preferences and operators’ needs, allow
the provider to deliver unique, highly-engaging,
and commercially successful content that is well
received across international markets.

Tom Horn Gaming Limited is a company
incorporated in Malta with. Company is a gaming
supply provider running its business in
compliance with the United Kingdom Gambling
Commission licence with the licence
000-049577-R-327138-003. Tom Horn Gaming
limited is also licensed by the National Office for
Gambling (ONJN) by the Ministry of Public
Finance of Romania to provide gaming supply.

Evolution
Evolution develops, produces, markets and
licenses fully integrated Live Casino solutions to
gaming operators. The gaming operators then
market the products to their end users.
Evolution’s customers include a majority of the
most prominent online gaming operators
worldwide, as well as several land-based casinos
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that have expanded online.

Play'n GO
Founded in 2005, Play’n GO is the global leader
in supplying entertainment to the casino industry
and is the creator of some of the world’s most
played online casino games. Play’n GO are
pioneers in the industry and were one of the first
to recognise the potential of gaming on the GO
by designing casino games for mobile phones in
the pre-smartphone era. Today, the company
delivers a portfolio of 300 premium titles to
regulated casino operators in more than 25
jurisdictions.

GameArt
GameArt is a leading provider of high-quality
digital gaming. They deliver world-class HTML5
slots with state of the art graphics. Whether you
are a single operator or aggregator with hundreds
of clients, their multi-language and currency
platform offers a complete solution. Their games
come with innovative concepts and designs,
high-resolution graphics, and a rich array of
in-game features such as different game volatility
variations, an assortment of bonus wilds,
multiplier symbols, free spin retriggers, and much
more.

GameArt Ltd is licensed and regulated by the
Malta Gaming Authority.

Vivo Gaming
Vivo Gaming is an innovative company
specializing in bringing emerging technologies
into the online gaming industry with 15+ years of
live dealer and B2B experience. They are a
software supplier that offers a proprietary live
dealer games platform streaming 24/7 from
multiple studios worldwide Bulgaria, Philippines,
Georgia, Uruguay, and Colombia, as well RNG
and Sports platforms from the best suppliers in
the world. Vivo Gaming provides top-notch
gaming solutions for operators, entrepreneurs,
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and casino owners.

BetSoft
Betsoft Gaming is the market leader for engaging
slot content, table games and player engagement
tools.

Frequent wins, bonus rounds, excellent RTP and
innovative features make every game an
immersive experience. Renowned for our
stunning graphics, orchestral soundtracks and
larger than life characters, all their releases are
built with a mobile-first mindset.

5.2. Payment System Providers

MiFinity
MiFinity, a global payments provider, offers a
range of cost-effective and efficient end-to-end
payment solutions to their merchants and their
customers. They have a growing network of
international partner relationships and a
best-in-class, highly secure and regulated
platform. MiFinity is a dual licensed
organization, and is licensed by the FCA in the
UK, and the MFSA in Malta, providing our
operations with a global footprint.

Skrill
Skrill is part of Paysafe Limited, a global
payments platform. It is one of Paysafe's digital
wallet brands and was established in 2001 to
offer multiple online payment and money transfer
services. Skrill operates in more than 100
countries with the digital wallet offered in more
than 40 currencies. The company facilitates
multiple payment options including card
payments, bank transfers and local payment
methods.

Klarna
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Klarna was founded in 2005 in Stockholm.
Klarna is the leading global payments and
shopping service, providing smarter and more
flexible shopping and purchase experiences to
150 million active consumers across more than
550,000 merchants in 45 countries. Klarna offers
direct payments, pay after delivery options and
instalment plans in a smooth one-click purchase
experience that lets consumers pay when and
how they prefer to.

6. SECURITY

The Company provides various security measures envisaged to protect both the Players and itself.

Information Security requires an evaluation of risks by assessing the threats and vulnerabilities to the
information and ensuring that the Company has the necessary procedures and controls in place to preserve
this information in line with confidentiality, integrity and availability.

The Company monitors its risk mitigation plan periodically and performs annual security risk assessments to
address any changes in the risk levels or security requirements

The corresponding measures will be outlined and fully described in the Company’s Policies and Procedures.

7. TRANSACTION FLOW

Indigo Soft N.V. is using TCS Tecnoset LTD (a company registered and established under the Laws of
Cyprus, with registration number HE420258 and registered address at Griva Digeni, 3 PATSALOS HOUSE,
5th floor, Flat/Office 501, 6030, Larnaca, Cyprus) as a payment agent under the Agency Agreement. By this
way TCS Tecnoset LTD collects payment from the users on the websites cashalot.bet and fizz888.com on
behalf of Indigo Soft N.V. Then TCS Tecnoset LTD transfer all the generated payments to Indigo Soft N.V.
taking into account percent due to TCS Tecnoset LTD under the Agency Agreement.

6. FINANCIAL PROJECTIONS

Below are financial projections for our Company as forecasted by Indigo Soft N.V. financial department.

2024 2025 2026 2027

Partners GGR € 2 876 595 € 8 629 784 € 11 650 209 € 15 533 612

Revenue € 1 707 137 € 4 267 843 € 5 761 588 € 6 913 906
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COS (Promo
Activities) (€ 359 030) (€ 1 238 653) (€ 1 734 114) (€ 2 080 937)

Expenses (€ 1 210 160) (€ 2 425 737) (€ 3 118 693) (€ 3 690 997)
Staff (€ 363 721) (€ 654 697) (€ 785 636) (€ 903 482)
Rent (€ 28 428) (€ 49 749) (€ 49 749) (€ 49 749)
Office Supplies (€ 1 500) (€ 2 000) (€ 2 000) (€ 2 000)
Legal (€ 9 568) (€ 14 353) (€ 16 553) (€ 19 053)
Licences&Certification
s (€ 50 000) (€ 75 000) (€ 75 000) (€ 75 000)

Communications (€ 74 737) (€ 219 084) (€ 292 908) (€ 342 908)
Servers (€ 72 600) (€ 130 680) (€ 169 884) (€ 220 849)
Soft (€ 589 400) (€ 1 237 740) (€ 1 670 949) (€ 2 005 139)
Other expenses and
outsource (€ 20 207) (€ 42 434) (€ 56 013) (€ 72 817)

Profit (EBIT) € 137 947 € 603 454 € 908 781 € 1 141 972
Profit (EBIT)
cumulative € 137 947,031 € 741 400,742 € 1 650

182,224
€ 2 792
154,103
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